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2 A DA Q CEPT University | Individual Project
Taj Mahal Palace, Mumbai, India

EIENTIAL LUH\]E Best Capstone Project 2019 Q
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Grover Zampa's offerings, unlike many other
vineyards which offer wines that are mid
market to premium range, go from premium to
luxury. In order to reconnect with the audience
and introduce the Luxury Range by Grover
Zampa, the main design goal aims at elevating
the brand’s image from being a Local-Wine
Brand to a Premium Brand competing on an
international level.

Consequently, this flagship store intends to
introduce the wine aficionados to the elegance
and sophistication of Burgundy through an
experiential journey that would reinforce:
the brand's USP of making premium quality,
innovative wines combined with traditional
techniques; and brand’s strong connection
with art. The design is an outcome of studying
the marketing strategies including the brand’s
vision, ideology, typology, desired image, sales
strategy, customer loyalty and touchpoints.

Wine is the only art work
~ you can drink.

-Luis Oliverri
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Brand Research was an
imperative  aspect  of
designing  brand-specific
design.  Grover Zampa
is an Indian wine brand
producing premium quality
wines. The brand though
being one of India’s oldest
and premium, has lost its
position due to the growing
competition.

This  study aided in
understanding the USP of
the brand by dissecting
its various touch points,
behaviour of the target
audience, and perceived
image. Brand USP was
a crucial facet which
helped in aligning the
design strategy with its
overall brand strategy;
and designing a branded
environment  true  to
brand’s ideology.

WideRange

Grover Zampa has a wide range(price and
palate) of wine in its portfolio. But the brand is

TouchPoint

Inferences

CaptivatingNarratives

Each wine/wine-collection has its own
unique personality which is portrayed

true to its value of maintaining the quality of the through captivating narratives and is named

wines.

accordingly.

350INR to
600INR |
Economic
range

—>

700INR to
2000 INR
Mid
range

5000 INR to
1,00,000 INR
Expensive
range

Variety

BrandHistory ElegantPackaging
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Idest / \ \
e 30 Years of «‘ \ \‘
Winery in Experience \ I\ |
India. / \
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Well received by the % /)
Wine Critics worldwide N N 7

Uniqueness
Exclusivity

Wines Opulence

PremiumQuality Elegance

Brand

Impression

. Grover Zampa is lesser know

among the aspired target
audience as its presence is
limited to its vineyard and
major produce of the brand is
exported over seas.

. The Brand impression is of a

local home owned vineyard
making economical wines
though it is one of the India’s
finest wine producing brand
with its international presence
as well.

. Much of its efforts are remain

unnoticed because of its limited
reach.

. The brand is recently exporting

its wines to 25 different countries
over seas, but because of no
direct presence the brand is
failing fo create a right brand
image among its aspired target
audience.

Design
challenges

1.Balancing between Grover
Zampa's Indian origination and its
aspired international presence.

2.Showcasing the making of the
products and the history of the
brand.

3.Showcasing the exclusivity and

uniqueness of the products but
also keep in mind the wide range
of products.

4.Dealing with different kinds of
target audience based on their
knowledge of wine. Creating a
balanced environment in the store.

5.Wine Storage and Wine display.

Brand Image

French-style profile(dry

|
palate) - Michell Rolland’s ‘ C.ulfured .
Guidance [ Premium Quality
Wine-Maki hinert | Uniqueness
ine-Making machineries i
with Superior Technology Exclusivity
Elegance
Wide- Spread Vineyards Opulence

We believe
Indian wine
has potential to
compete with best
of International
Wines.

We want to
represent Indian
wine af a Global
level

Won 111 awards
since 2013

Associated with
best of Indian
artists and sports-
person.

| am confident | am
producing the best
quality wines of India,
but | am under-rated.

Lesser known
Local Indian
Brand

Product

Inferences

ProductAssociations

Michel Rolland, the
distinguished French
oenologist has beery
Grover Zampa's
consultant since the
flagship wine was
launched.

Vijay Amritraj
collection is dedicated
to express passion,
elegance and success
associated with the
legendary tennis player
and to break the myth
that Indian wines just
like him could not
compete with finest
European wines.

Sante is an economic,”
wine brand, yet the/
efforts made in its|
branding conveys|
that the brand  \
doesn't compromise\\
in quality.

Current
Brandimage

Cvultured
Elite

BrandCompetition

Inferences

Aspired
Brandimage

Economical

Indian Company
for Local Market

International International

-~ i
— |l
> : 8
= O o
5 —>E | 3
> T S >
g 2 ‘ =
3 O takenoverby c
%} mpa 3
L i
v v
Local Local
- ¢S
ull ¥y ‘
Small Family Less Premium quality Indian Company Increasing the

Indian wines for Indian and reach world
with the ability fo  International wide
compete with best market
of European wines

owned Reachable

company
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’ Design
Goal

To elevate Grover-Zampa'’s image
from being a local wine company to

Strategy

an international company producing
premium quality wines.
Program

0

Palace
entrance

Site for Grover

Zampa'’s flagship
store.

e ! , ¢
- / . e
/ ~— RN
/ Crover Zampa gultipurp;
ndia International Premium Exclusive
originated brand Presence Quality Wines & unique products / Lo U n g e aread

ProductGrouping

LuxuryCollection

Museum like display
Showcasing few of the most

Lounge

Stylish Lounge Bar where
would be served by

Multipurpose
aread

: ines !

Why Mumbai? »s e brand is not Why ch? WhY this Location? expemwi/gl;'l\gewjige‘.md‘o and glasag{i%?gu\ngh igs. ' For Product Launch

popular among the aspired target audience  (Taj Mahal Palace shopping arcade) (in the building) Insignia Auriga Chene  glqReserve — Hospices de A enaliobn Arf Exhibitions and ofher

so its important to bring the brand within the - A heritage building that is India’s one of the most luxurious hotels, coincides 909 people could connect. SiEn @EiviitEs

cify. Mumbai being the nearest tier one city with the values of the brand and the aspired target audience. It is located  ® Easy access for the Luxury i* n

fo Nashik and one of the cities with maximum i Mumbai's prime location which would be helpful in reaching out to more guests as well as the Collection EE

international audience'’s footfall is chosen for people.(aspired target audience) outsiders.

Grover Zampa's Flagship retail store. . Legendury quury hotel ; .

« Tier one city " P . . . - ! i

+ Nearby Nashik ° Herlicge.bwldlng-r.l'ch history . PremiumCollection

Fi ial Cent ¢ Located in Mumbai's prime historical and commercial hub La Reserve Art Viay Amirai sant aborated disalay wiih
. . . i il = RIAICCI A
. I:L?:,?I(:" :; ?:iri . Wolklpg distance from Colaba Causeway Collection Coliection jay Amritraj ante e
9 Y * The city's financial hub, parliament, stadium, offices and Premium

shopping districts are all located within close proximity; Collection ) product
as is a flourishing art and heritage precinct with must visit Library perfiusic Art Exhibitions Loung
museums, art galleries, churches and synagogues.

Target Audience

Experience Path

D hi Customer Movement
emographic ippute et Mapping
Atrovelr fom Londonisa
qoes o110 o koo fora
Grover last minute gift for his girlfriend
2 5 + ampa. o oo
a glimpse of 'g
f | | iddl | & ighl A g
e emale-male- upper mi e class c;ﬂ y i 3
SN 5?gup neufro? upper class s’rrosm e u%oied “About Me'
group : ) Sania & Raj
HEEE[] gender socio economic (] ] MMM leyelof. W || [ S ———— ool
yopng m L, Sfeids ower middle upper  ©AUCATION Sou mCiium high Uniaueness | Ger1oknon na possti ot o prorig e shopng
BAR "aged L : des T e e s axed | e
Sensorial i Buyers o sompen oak
Wine Pods o archilec] ondi Roj an
] hys| ograp hy Varey. Widetange it b concoraine
Story Wall Raiiv & Neet
by Grover Zampa — 1o wine colecior. T

Journey of Senses
Experiencing the wine

Sensorial
Wine Pod

Sensorial
Wine Pod

connoisseurs and newbies world travelers curious souls \ L
wine enthusiasts people who have peop\e who appreciate various people who are passers-by ans = 3
people who have knowledge about recently shifted culfures and are open to new wish fo experience the store and \ / Qe
wines and are excited for trying quality towards wine experiences inquire about the products or
wines all over the wor\g drinking people who wish fo buy wine \ /

1
people who enjoy classical - art, life

for gifting

festivals aPpreciaiors
rature. hiteCture, theatre performances & sports

Newbies
Sensorial ~—
Wine Pods Grab Your Winel Sensorial
Gustatory =
Experience
5 spaceEdge
2. employees
ol g from a design consultancy,
<& affer o Safurday half doy.
3|z plonned an oufing fo @ music
i ol = event they have heard of
Discover Buy/Bar 2le faking place at Grover
HE 2ampo. They are hoping
5 for o reloxed evening.
clas
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DESIGN STRATEGY

Strategy |-

RELATE

Walk-in Store, with Grover Zampa's
flagship - Premium Collection would be
the first impression so the audience could
relate to Crover Zampa, as it is popular
among the target audience.

Strategy 2:

REVEAL

Revealing the new identity of Grover
Zampaq, Elite version of the brand
intfroducing its Luxury Collection, unified
by a central bay gradually revealing
each wine.

Strategy 3:

RECONNECT

With the changing time the idea of wine
has changed, Crover Zampa attempts
to bring back the wine culture with its
strong association with art and authentic
wine making principles. Hence the
audience would not only connect with
the sophistication and elegance of
Burgundies but also reconnect with
Grover Zampa.

Panfry

Salle d'oftente

Receplion /
Greafing

Insignia
Chéne

Lo Réserve De
Bourgogne

Experienfial Store

Window
Dizplay

, »
o

iy S S E s sESs s eSS SssskEssssssssAAssssssssssEssssss=

Galerle d'arf

Storage/
Packaging

Hospices de Beaune
Collection

Auriga

Window
Display

R

A
Isometric View
Crover Zampa :
ExperientialWine Store

e

8
i

' it
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WALK:IN STORE | 48

Premium Range h "
of Grlover Zampa N |

Dﬂl n strategy: f

Maintain the tryst that ig in 1, by strategically
planning the pi mium-r ge of Crover Zampa
whncz‘ is populdr amonglthe loyal target audience

VR ¢ ,‘ L’."t

to bel the first i pressionl post entering the store.

Story, wall:
To ;wacos@ e art on the labels and

estalglishing a unique connection.

GROVER ZAMPA EXPERIENTIAL WINE STORE I

10
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Section AA

6102 | ¥4om 1waavay

>qp -
Ll

Section BB
DESIGN LANGUAGE

The form was derived from the flow of arches abstractly relating to the flow of the wine, adding a Modern
layer to the Classic architectural form and reinforcing the brand philosophy of bringing together Burgundy's
authentic wine making approach & India’s modern wine making approach and unique terroir. The Brand's strong
connection to the art has also been abstracted in the design language. This element becomes central passage
as it opens up into unique experiences revealing a unique wine in each pod representing a modern cellar filled
up with oak barrels full of wine. The Linear Path with Classic Arches merges the essence of Grandeur with the
Artistic & Sculpturous element reinforcing the brand philosophy of its innovative approach towards wine.

Floor Plan
Design Language

i 1]
|

i

'I]!L. 4“

e i

ST ETT

ey

Secﬁon cC

showing the passage connecting the experience pods, art gallery, lounge & hotel

EEE 12



Journey of
Senses

Experiencing the Gustatory
Wine ng%%é Experience

6102 | ¥4om 1waavay

Visual
Experience

Design Strategy:
Each wine from the
luxury collection is unique
and has undergone an
elaborate process, hence each
pod takes the audience through an
elaborate experience highlighting
the unique quality of each wine.
Reinforcing the brand’s belief to let
connoisseurs and wine enthusiasts
embark on a journey of senses by
enhancing the wine's blissful
experience in a unique way
through sensorial wine 4
pods.

La Ré¢serve De Bourgogne: experience pod
enhancing the Unique Smokey Flavour

AURIGA:
EXPERIENCE POD

Auriga, Celestial Brut takes its name
from the constellation Auriga, meaning
charioteer. The charioteer constellation
provides an ideal representation of the
special journeys and occasions which
Auriga has been made to celebrate. This
sparkling wine with a dusting of gold
provides the perfect accompaniment for
life's ceremonial moments.

Auriga experience pod

Design strategy:

This experience takes one through a
galaxy of gold flakes as one discovers
the constellation itself- the hidden
layers that flavour the wine positioned
as the stars that formulate the
constellation, in form of smelling-pods.

Conceptual Plan
Auriga experience pod

: : Insignia & Chéne: experience pod
ettt et et e et e ettt e et e e e et aaeaaas - Zﬂ/’)OﬂCfﬂQ the authentic wine-making f@chn/qu@

14



Lounge
A relaxing lounge with a cozy library corner & live music

Art Gallery
Reinforcing the brand's philosophy, ‘Art meets wine’, by introducing
an art gallery within the store, showcasing the work of local artists

Santé by Grover Zampa
Crover Zampa collaborated with Mario Miranda
fo create three labels featuring his prints

Art work by Mario Miranda
Exhibited at the display unit for collection
Sante from Grover Zampa

Part Model

Material: Balsa Wood

Showing the Story wall
incorporated with the wine display
and La Reserve De Bourgogne:
experience pod Pod

Central Passage
Connecting the experience pods, art
gallery & lounge

La Réserve De Bourgogne
Experience pod

16
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View of entrance of Eyecon office
highlighting the grid mesh

Q CEPT University | Individual Project
Ahmedabad, India

Visualisation and animation studio Eyecon
Design render reality every day. The design
for the new office proposes the wire-frame
space of the modeling software as a real-time
infrastructure through the insertion of custom-
steel, cubical grid-mesh. Workspaces follow this
idea of the matrix as well to provide a sense
of spatial division and privacy while retaining
views across the entire studio. Each workstation
can be personalized by its inhabitant with a
catalogue of specifically designed screens,
hooks and containers for plants, stationary or
personal belongings. The grid near the entrance
vertically connecting the office spaces, gradually
becomes denser as it streams downwards. It
accommodates led screens and a lit, neon logo
casting a further element of artificiality over the
space.

The building combines the program through
different levels and each floor has been
furnished with a different function maintaining
the hierarchy of the program. Design language
evolves on each floor breaking the monotony of
the corporate environment. The new office for
Eyecon includes workstations, meeting rooms,
VR room, director’s cabin, academy, cafe, admin
& services.

Representation
becomes Reality

18
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|
CATEGORIZATION OF

USERS

g L.

EXTERIOR SKETCHUP EXTERIOR SKETCHUP
DIRECTORS TEAM A TEAM B

-

INTERIOR SKETCHUP
TEAM A

-

WALK THROUGH
TEAM A

INTERIOR SKETCHUP
TEAM B

WALK THROUGH
TEAM B

|
CATECORIZATION OF TYPES OF

REQUIRED SPACES

GRAPHIC DESIGN
TEAM A

R _!g,ﬁﬁ

-

GRAPHIC DESIGN
TEAM B

GRAPHIC DESIGN
TEAM C

INDIVIDUAL TEAM

director's cabin
meeting room for 5-6
people

work-stations

people

think tanks

library

terrace

seventh floor

sixth floor

[
SPATIAL
ORGANIZATION

fourth floor

third floor

SERVICE
second floor g1 OCK

RETAIL
first floor

ground floor

MAIN ENTRANCE

N

COMMUNITY

class room

meeting room for 3-4

conference room

practice =
stations

CAFE

ACADEMY

STORAGE

GRAPHIC DESIGN
STUDIO

3D RENDERING
STUDIO

3D RENDERING
STUDIO

EYECON
MAIN ENTRANCE,

CLIENT MEETING ROOM
DIRECTOR'S CABIN

RETAIL STORE

SHIVANI PATEL | SELECTED WoRKS I Il Il
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RECEPTION
WAITING AREA
CONFERENCE
PRINT AREA
MEETING AREA
DIRECTOR'S CABIN
WORK STATION A
WORK STATION B
WORK STATION C
ADMIN

. WOMEN'S WASHROOM

MEN'S WASHROOM
LOCKERS & DRINKING WATER

14.
I5.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.

CUBE CRID

MEET UP AREA
THINK TANK
CONFERENCE ROOM
WORKSHOP
LIBRARY

PRACTICE STATIONS
CLASSROOM
FAMILY WASHROOM
ROOF-TOP CAFE
KITCHEN

STORAGCE

GARDEN

EYECON HOUSE: HUB FOR DIGITAL RENDERING N I I I

BEEREE

(. 3
"555“! ‘4 —

FOURTH FLOOR PLAN '@

THIRD FLOOR PLAN '@

e =
s T . li
e | I

SECOND FLOOR PLAN '(@

Floor Plans
showing the spatial layout




EYECON HOUSE: HUB FOR DIGITAL RENDERING [ 1Nl I I

Aluminum box

sections
.—
Reclaimed
wood
u
Aluminum
box sections
u
.—
Reclaimed
wood
Wire Mesh
Aluminum
box sections
u
Metai plate
Reclé:imed
wood
Part Section AA Part Section BB
spaces solidify as one moves spaces solidify as one moves
downwards downwards
ﬁ B ﬁ B ﬁ B
A A A A A A
THIRD FLOOR PART PLAN FOURTH FLOOR PART PLAN FIFTH FLOOR PART PLAN
L> 8 8 s
Part Plans
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CONCEPT

A custom-made, steel cubical grid-mesh inserted near the entrance vertically
connecting the office spaces, gradually becomes denser as it streams
downwards. It accommodates led screens and a lit, neon logo casting a further
element of artificiality over the space. Apart from thats the grid also fits in
various functional aspects like a waiting area, lighting, pin up boards, screens
and shelves.

Section CC

showing class room

i LIGHTING

FIFTH FLOOR  rrrerereersersm s

Section DD

showing class room

FOURTH FLOQR cvverrresseesssessss sttt

ENTRANCE
COMPANY LOGO

THIRD FLOOR

VIEWING AREA /

WAITING AREA

VR projection room: configuration | VR projection room: configuration 2 Cubical grid-mesh
Conceptual View Conceptual View gradually becoming denser on each level

EEE 2%
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EKYA

A CENTER
FOR
SPORTS

View of entrance of Ekya
where sports unites with the audience

Location: Ahmedabad, India

Semester: 8, CEPT University | Individual Project

Sports culture in India dates way back to Indus
Valley Civilization. Games like carrom, chess,
kabaddi, polo and many more originated in
India and were transmitted to foreign countries.
As of today, cricket is undoubtedly the most
popular sport in India. Consequently, these
sports have been set back. This project intends
to revive sports like Chess, Carrom & Kabaddi
and unite the audience with them. The word
‘Ekya’ is derived from the Sanskrit sounds of
unity and individuality. It embodies the spirit of
collaboration and togetherness while allowing
space for the individual to grow.

‘Kabaddi’ and ‘Chess & Carrom” have contrasting
requirements. Kabaddi being a physical and
energetic sport requires an open and dynamic
environment where there is a show of charisma.
Thereby, an aspirational arena for kabaddi has
been designed transfiguring interior space to
outdoorsy, by creating a volume to bring in
focused light. Chess and carrom being patient
and mentally engaging sports require a confined
space where players can focus their mental
energy on the game. Accordingly, an elevated
platform encased in a glass box housing training
areas for chess and carrom has been inserted
in the center-most area of the mill. This would
help users disassociate from their surroundings
by curbing the external auditory disturbance
yet allow a visual connection. The Sports Zone
acts as a stage and the pathway befalls to be the
onlooking periphery connecting the audience
with these sports.

26
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DESIGN

Inserted volumes accommodating
private and semi-private activities
have been elevated to incorporate
services ensuring minimal alterations
in the existing structure without
compromising on the functionality.
Extending the concept of contrast
between old and new, outer surfaces
of these inserts remain in harmony
with the existing old site but the
interiors tell a different story. External
surfaces of the insertions have been
cladded with corten steel sheets
emitting a sense of robustness
reflecting the character of the
existing structure. Contrarily the use
epoxy, wooden details, fiber glass
and acoustic materials on the internal
surfaces which are functional gives a
contrasting soft character to the space
breaking the monotony.

Volumetric Diagram
showing the internal connection and
positioning of main activities in the building

B ouwblic spaces
. semi-private spaces

. private spaces

services

Volumetric Diagram
showing the inserted
volumes in the existing site

ADAPTIVE REUSE

Constructed under the British-rule Teliya mill was shut and abandoned during World War Il which
now has lost its importance and is a mere warehouse for Mafatlal Industries. The site being an
old building, over the period has corroded and lost @ major part of its west facade which faces
the main road of approach. The proposed interventions allow the building to breathe with its
imperfections and uses this opportunity as an advantage to accommodate the programmatic
requirements with optimum alterations in the existing architecture. All interior inserts have been
planned respecting the already damaged part and thus the only zones that have been altered are
the Sports Area and the staircase, amalgamating the two extremes of old and new together.

Design Detail: Part Section

showing details for inserted volumes in corten steel

for private and semi-primate activities

28
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i EKYA: A CENTER FOR SPORTS Il I I I

Section A

Section B

First Floor Plan

R e
e —————

Ground Floor Plan Design Detail: Part Section
showing ‘Class Box' insertion details and
Kabaddi ground and Carrom room
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Glass fixing detailin | - [
section structure —

Metal framed structure fixed with

existing | section and the existing |-section

cast iron column
structure structure
M5 l-zection
150 x 75 bolted fo the
existing Fsection 200 X 150
Aluminium stud system
Exterior Corten steel plate / _

Moisture Barrier

Accoustic Mineral Wool

Epoxy fioorng indde the

EPOXY COATING

O CEMENT
SHEET

CEMENT SHEEY
8 WM THE

LOCFMNG
PEDESTALS

B WM THE
UTTAL FLATE
SURPOSTIRG
ALLILHRUY
STRLICTURE

FIED  TO. THE
FLOORE WiTH
ANCHOA BOLT

\ I Perforated corten
steel sheet

M5 box section rafters fo

supor! polycarbonote
shaal

|- beam supporting the

polycarbonate roof

‘I”,l'. .|| II|-'||.|.-|I-I-II!I:||.r"|. iil i

M, ot LR
", | R T R e

I -HIH--I-HH-HI-I-EHHH-I"

RO o[ (T
ri”||| ||.||-- TH m

PVC corrugated
sheets

ALCRFSTIC BoUMD
BATT

10AGD

ALUMHNU  STUES
— Zmem, THR CORTEN

SIEEL PLATE

CLADDED 0N
AUMINUY SIUDS

T2 THK OYPSLIM
BOARD FIMED oM
- ALUBINLIEE  STRUCTLSE

. | ¥ S cove e

DETAL B BASE FosG DETAL
SEME 13

32
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ARTILLA INN: A&F DESIGN I I I I

HOSPITALITY
‘ N N Hotel Design
Ellisbridge, Ahmedabad, India

a&f
DESIGN

Located in Ahmedabad, Artilla Inn offers
accommodation with a restaurant, a garden
and a terrace. The project aimed at converting
a guest house into a four-star, seven storeyed
hotel with around 43 rooms including suite
rooms. The actual site was an old building, with
circular balconies jutting out from each room.
The appearance of the site seemed more like
an apartment complex. The aim was therefore
to create a hotel with optimum modifications,
that was still distinctive, modern but timeless,
emotional and dignified. A building with
personality. A three-level facade with
composition logic.

The integration of the balconies within rooms
facilitates larger rooms with a 180 degree view.
Addition of precast string-courses along the
curvilinear protrusionsonthe facade, transforms
the face of the building, by visually separating
the floors and imparting an understated
elegance. The string-courses further blend
seamlessly with the balconies forming a
smooth, curvilinear frontage. The challenge
here was to seamlessly patch together all of the
precast string-course modules to the facade
on site. The adjacent wall has been covered in
jalis crafted using the CNC milling technique,
encasing the services and complementing the

{ <A - ; - : design language. The design allows the name
Artill Inn : - : of the hotel to be displayed on the side of
Urban view of the hotel the facade, thereby making it visible from a
distance.




ARTILLA INN: A&F DESIGN I I I I

4t 5t Floor Plan
Standard & Suite Rooms

[5t, 2Nd, 3Rd Floor Plan
Standard Rooms

View of front facade Ground Floor Plan
of Artilla Inn Restaurant & Services




The lighting of the facade has been designed such that it enhances the
curvilinear forms with a dewy glow. The facade serves as a backdrop to the
garden making it a pleasant place to relax. The curvilinear design language
has been continued within the building as well and can be observed in
the every element from ceilings to furniture. The warm colour palette

SHIVANI PATEL | SELECTED WorkS I Il Il

Main Entrance
of Artilla Inn

]
DESIGN

adds up to the elegance. The use of sophisticated cornice on the ceiling
helps bringing the aesthetics to the fore. The rooms have a contemporary
design, with uniform material palette and furniture elements. To minimise
the need for building maintenance over time and the associated costs that
could burden clients, the building envelope is completed with plaster and

Reception
with corniced ceiling

ARTILLA INN: A&F DESIGN I I I I

glass delivering a seamless shell, whilst vitrified tiles resembling polished
marble have been used for the interior surfaces. Every design detail of the
interiors including furniture, partition system, wall lights, signage, doors
and even door handles has been custom-made specifically for the project
to complementing the curvilinear character of the hotel.
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View of Suite room
complementing the curvilinear balconies
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Viewof Standard room
complementing the curvilinear balconies
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F O l l R Hotel Design
Ellisbridge, Anmedabad, India
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This project aimed at converting a guest house
into a 4-star, elegant hotel by giving it a new
identity. The main challenge here was the
unavailability of structural or architectural
drawings for the existing building. And the
reconstruction had to be carried out in a
functioning building with a fixed budget and
time frame. To meet this challenge, first floor
of the building was completely stripped down
to its bones. This enabled addition of a whole
new unit (room) by removing unnecessary
partitions. This floor was then used as a model
for the construction of the remaining floors to
significantly reduce project cost and time.

Urbanistically speaking, the hotel building
is located on an internal street alongside
residentialand commercial buildings. It was thus
clear from the outset that the building had to be
distinct and the function of a hotel was begging
to assume this role. One of the prerequisite
from the clients was also that the design had to
be maintenance free, and suitable to withstand
the dusty road-side location. Thereby, the
design of the protruding section of the hotel's
facade is strikingly vertical to catch immediate
attention on the not so busy street and avoid
accumulation of dust. Algorithmic computer
tools and digital fabrications techniques
have been utilized to create a textile-fabric-
like facade adding a distinct character to the
otherwise dull building. The fins have been
crafted out of ACP (Aluminum Composite Panel)
and assembled on site.
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Parametric textile-fabric-like screen
installed on the front facade of the hotel,
encasing the services and adding a distinct
character to the otherwise dull building

[st, 2nd, 34, 4t Floor Plan
Standard & Suite Rooms

Before: Hotel Chamber After: Hotel Carrefour Ground Floor Plan
Restaurant & Services

View of the building before renovation View of the front facade after renovation
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Interior view
of a standard roem
in Hotel Camefout

Interior view
of a standard room . .
in Hotel Carrefour Technical drawings
Typical Room design for Hotel Carrefour
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Reception
at Hotel Carrefour

This five storeyed building houses a total of 40 rooms, a restaurant and
a conference room. The design focuses on creating elegant & functional
spaces. The linearity has been extended within the building and could be
observed in the design elements as well. Linear wooden planks have been
used throughout the interiors adding warmth to the space and highlighting

Waiting area
at Hotel Correfougi;

SHIVANI PATEL | SELECTED WorkS I Il Il

DESIGN

the essential utilities & services. Rustic vitrified tiles have been used to
clad the interior surfaces to significantly reduce the need for maintenance
over time and the associated costs that could burden clients. A parametric
lighting installation emphasizes the double height cutout, creating a sense
of grandeur near the entrance. The rooms have a contemporary design,

HOTEL CARREFOUR: AGF DESIGN I I I I

with uniform material palette and furniture elements. The overall colour
scheme is neutral with shades of white, grey, and brown. Every design
detail of the interiors including furniture, partition system, wall lights,
signage, doors and even door handles has been custom-made specifically
for the project complementing the overall character of the hotel.

Signage

customised for the hotel
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Condominium
Kansas City, USA

]
|
Weld building, historically known as the

Ridenour Baker's Building is located in the West
Bottoms. It was established as a wholesale
grocery warehouse and manufacturing business
in 1878 by the Ridenour-Baker Grocery Co.
During World War |, afire engulfed seven blocks
surrounding the complex, but the fireproof
warehouse sustained with a little damage.
Ridenour - Baker Grocery Co. dissolved in 1936
leaving the complex abandoned. The property
was purchased by the Reeder Family Trust and
is now on the National Historic Register.

8 ADAPTIVE REUSE
CH

The project aims to convert this 5 building
industrial complex into Multifamily & Mixed-
use buildings. The revitalized buildings will
house 262 apartment units with a contemporary
design and amenities including swimming pool,
theater, gourmet kitchen area, event space,
fitness center, indoor motor bike and bike
parking and other unique features. A simple and
economical solution to adapt the building's
spaces to new uses, while highlighting
the architectural elements of the original
construction has been proposed. Artistic,
bohemian-style lofts, with two-bedroom units
have been designed for the apartments.

66 Old ideas ean sometimes use
The Weld Building new buildings. N?w.ldeas 99
conceptual view of the re-vitalized building Ridenour Baker's Building must use old buildings.

-Jane Jacobs
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DESIGN

Reflecting the site’s industrial past, distinctive saw-tooth roofs mark the corners of the site
while bringing light into upper floor homes. Penthouses will embrace the distinctive roof,
creating a rich living environment for top-floor residents with the profile providing light and
lofty internal spaces. A simple, yet robust material palette of blond brick, in-situ concrete and
reconstituted stone has been employed complementing the historic setting. The layout has
been planned with central passage dividing the building & pushing the residences on the
periphery bringing-in light through the massive windows in each apartment. The design at
large reflects a duality: revealing and celebrating the raw bones of the building and adding
some expressionistic ones in addition to employing other elevated industrial materials like
mild steel framing, farm sinks, oil-rubbed bronze finishes and reclaimed wood planks.
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Technical Drawings
Floor Plan for Buildings 1,2 &3 of
the View Il complex
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THE WELD BUILDING: B+A ARCHITECTURE INTERNSHIP WORK I I I

Technical Drawings
Interior elevations for residential apartments




Pavilion | Group Project

GCP Business Center, Ahmedabad, India

This studio project emerged as life-size pavilion
to house the functions of banking and cafeteria.
The design focuses on inclusion of blind and
visually-impaired in the public domain and
hence has been incorporated with features
contributing to enhance the tactile, auditory
and olfactory experience. While brainstorming,
it came to our realization that the blind have
only two sources of tactile communication; one
is the tactile paving and the other is braille.
Consequently, a recreational experience
transporting them to an aquarium was ideated.
To bridge the gap between the blind and aquatic
life forms, textures of coral reef and other
aquatic life forms were crafted over the cladding.
The pod has a continuous curvilinear form to
facilitate tactile navigation along the periphery.

The studio intended to explore new materials
and technology therefore the installation
referred as pavilion was fabricated of interlocked
PU sheets, through computational means using
Waffle geometry. CNC (Computer Numerically
Control) milling and routing methods were used
to carve form and textures in PU sheets and
Corian respectively. The pod houses a complete
range of furniture which was also developed in
similar language.

e

M

Eagamersereia® - FEATURED ON:
s%ﬁ'?@%ﬁﬁkg
; gtrl The Hindu: Helping the Visually Impaired

o
b=t A Deccan Herald: Students design cafe, banking space for blind

= Times Of India: Cept designs pavilion the blind can bank on
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https://www.thehindu.com/todays-paper/tp-national/tp-tamilnadu/helping-visuallyimpaired-in-leisurely-banking/article6374569.ece
https://www.deccanherald.com/content/429050/students-design-cafe-banking-space.html
http://epaperbeta.timesofindia.com/Article.aspx?eid=31805&articlexml=Cept-designs-pavilion-the-blind-can-bank-on-02092014002025
https://qr-creator.com/urls/TVDLbsIwEPybXqqNTSC0IKEK0UM_oGdLi73gVR3HijcE_r7GUKm33dFoXsaLpLxVap7nRjx5jm5q7NArGRzeMiRMNCpJEFF4iBjut2DPIaKblKeQOJ7hwnnCEG7cJ-SRHHCEQAUcKdzgiPGnsBSOwjbQevm26tabhiyZ__6OrMXoacTgagY7RKEoatVudKdVlsmVN4OjzOcIFk_0pw05oaXGSx-qZpGkmv1Igo1wT3k4lXKMVXn_SNJgTtcPYrdbLt519_IMeO3D7kBJnkb3FS4cSn0oE8ExFJ1iHqs3FFS3etPqxUqXo-2MMd-eXveHPXzd5zSftdcDqOUKw_wC

PAVILION FOR BLIND: MATERIAL STUDIO [l I I W

Side elevation

[sometric view

1 T —

e

ain

2 | i5ss
Aerial view of the pavilion Site Plan
while in use showing the position on the pavilion
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PROCESS

FORM EXPLORATIONS

B

3.

Ideation & Prototypes

CNC fabrication on PU sheets

Assembling the parts

Laying the base for the pavilion

Individual components ready for assembly

Skeleton of the pavilion ready for cladding

TACTILE TEXTURE EXPLORATIONS

Exploring different textures

Tactile textures carved on corian panel

lluminated tactile textured panels

CNC carving on Corian sheet

Final touch-ups & fixing the lights

Members of Blind People's Association
experiencing the tactile panels

FURNITURE EXPLORATIONS

Exploring furniture through miniatured models

Furniture designed for bank

Chairs designed using waffle structure

62
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Bank in the Pavilion
corian panels illuminating the
interior of the pod as well

EXPERIENCE

After working on the initial ideas, my role in this project was to manage the digital
fabrication process. It included: creating files for digital fabrication, testing out
the design on scaled models, interacting with the craftsmen and ensuring that the
components are positioned correctly during the final execution of the structure. In
addition to learning and adapting to new materials and techniques, the project also
imparted the skills needed to manage the implementation of a complex design.

b4
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l \ ) T Mud House | Group Project
I Thannal, Tiruvannamalai, India

A hands-on course that enabled to imbibe a
holistic understanding of natural buildings.
By experimenting, studying and documenting,
we learned the possibilities of local materials
and alternate building techniques. This was
made successfully possible by working in
collaboration with Thannal Hand Sculpted
Homes, a natural building awareness group
based in Tiruvannamalai, Tamilnadu.
- : -:'.:::-T,._ S i _ll
R e . During this period, we engaged in the making of
. —— foundations, bamboo & mud walls & structures,
Ao N natural plasters and colors, while understanding
' B preparations, procurements, testing-methods,
treatments and components. These learnings
were then applied, in a hands on fashion, in
ongoing project at Thannal. Dervish studio,
humble abode of Biju Bhaskar (Anna)and Sindhu
Bhaskar (Akka), acts as a 376ft story board. It
consists of a bed room, kitchen, washroom and
two verandahs acting as studio spaces for Anna
and Akka respectively. During the workshop, we
were involved in designing a studio for akka,
which was called akka's verandah. The learnings
were strengthened and deepened with visits to
similar buildings throughout the period of the
course.

T

L

View of the Devish Studio
Built out of natural materials, mostly mud,
bamboo and stones, with a living roof

Please scan for
documentary

EE N b6
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https://vimeo.com/250551626
https://vimeo.com/250551626
https://vimeo.com/250551626

PROCESS

TREATMENTS & ADMIXTURES

Natural buildings are vulnerable to termites, so

treatment with proper pesticides, made on site using

easily available natural materials, become necessary

to increase the life-span of the building. This includes:

Boric borax, Neem Smoke, Running Water, Cashew nut
oil & Lime wash.

SMOKING TREATMENT

BORIC BORAX TREATMENT

KADUKAI WATER ADMIXTURE

WALL SYSTEMS

Cob wallis a monolithic wall built using cob mix. Adobe

wall is built using blocks made out of cob mix. Wattle

& daub system mainly used for non-structural walls

includes a skeleton made by weaving bamboo splits,

covered with a layer of cob mix. Stone wall mainly act
as a foundation wall.

ABODE WALL, STONE WALL & COB WALL

WATTLE & DAUB

LIVING ROOF SYSTEM

Roof is created with basic bamboo and plywood
structure covered with bitumen and rubber sheets to
prevent water from penetrating beneath. The roof has
then been covered with pebbles followed by soil to
layer it with plants. The green roof provides arainwater
buffer and helps reducing the ambient temperature.

DESIGN ELEMENTS & MURALS

Reclaimed materials like broken glass window from

a car, glass bottles, bamboo or wood have been used

to create windows, doors, storage units and murals to

make the space aesthetically appealing. Mural and

design elements have been incorporated in different
wall systems using distinct techniques.
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Akka's verandah
studio space for akka with storage niches,
murals, and an otla (a seating in the porch)

Akka’s verandah: west elevation
semi-open porch, with a circular.opening for
viewing fhe'beouﬁfu/ sunsets in+he village

L10Z | NOILYTTVLSNI

Akka's verandah includes a studio space for tailoring & knitting
and a semi-open relaxing area. Design for the verandah has been
evolved based on the form of the Dervish studio in sync with the
functional requirements. Openings designed using reclaimed car
window glass, have been incorporated in the wall facing the main
entrance of Thannal. The wall also encompasses niches created by
weaving earthen pots in the bamboo structure and layering them

DESIGN

with cob mixture. These niches could hold various instruments and
raw materials required for tailoring. The adjacent wall has been
incorporated with a shelf, an otla (a seating in the porch) and large
openings for ventilation. Reclaimed glass bottles have been inserted
in the walls allowing light to penetrate inside the verandah. Mosaic
mural along the glass bottles helps reflect the light, creating a bright
ambience for the studio. A circular opening covered in artistic murals

carved out of the west wall allows one to enjoy the picturesque
sunsets. A circular bamboo frame inserted and fixed with the wattle
and daub structure supports the opening. A modified technique for
wattle and daub has been applied to the adjacent wall by shifting the
vertical bamboo frames and weaving in a crisscross fashion. Each
wall has been designed and executed with an intention to explore
and study various wall systems, murals, design elements and plasters.

Wattke Doub

Split Bomboo
Weaving

Circular
Frome

Struciura
Bamboo

Cob Wall

Process for making
Circular Frame
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THE MUD HOUSE: BUILDING WITH NATURAL MATERIALS [l Il Il W

Stone Foundation
building the base for a cob wall

EXPERIENCE

Since it was my first experience working with natural materials, | had very little knowledge
of the process. Living in the developed cities, it becomes very difficult to understand the
experience such spaces impart. Working with the natural materials right from finding the raw
materials till executing the final design and experiencing the built spaces certainly helped
in apprehending the importance of such ecologically preferable methods of construction.

Team
involved in the workshop

Living Roof

Preparing cob mixture Team J
planting the green roof

using the traditional Foot-method involved in building Akka's studio
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SYS ‘ B M ° Workshop | Group Project
Ve ° CEPT University, Ahmedabad, India

G102 | NOILYTTVLSNI

Deployable structures can expand and contract
due to their geometrical arrangement and
mechanical joinery in such a way that they can
adapt to different usages. They can fold, reduce
in size and fit into a limited space when not
in use; when required, these structures, can
be deployed to serve its intended purpose.
This workshop emphasized on developing
an understanding of the fundamentals of
various deployable systems. Various systems
were explored and developed using different
joineries and materials to achieve the desired
form.

The workshop also aimed at exploring different
possibilities in which a deployable system
can be applied to various design fields and
use it to their advantage through models. The
structures were designed such that they could
be contracted as much as possible. Prototypes
of these designs were executed as the final
outcome of the 22 weeks long workshop.

Collapse - Transport -
Reinstate

Retractable Structure: Open condition
created using modules based on pivotal rotation

EE N 7%



Dome created using wedge module Dome using wedge module
closed condition open condition

PROCESS

The structures were made focused on exploring scissor mechanism. Various explorations
were attempted by shifting the pin joint creating centered and off-centered scissor
modules, connected through cross joints to achieve the desired form. Various modules
were explored to so that the final structure could shrink as much as possible. The
materials used here were barbecue-sticks, mdf, rubber tubes, rivets and T-pins.

Dome created using wedge module
open condition

created using basic
scissor-joint modules

\/ ) u
created using scissor-joint modules
connected through cross joints

Retractable Structure: Open condition
created using modules based on pivotal rotation

created using two-directiona
scissor-joint modules

Retractable Structure
created using modules based on pivotal
rotation
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Professional | Academic

Ul | Publication | Environmental

Representational and graphical skills become
an integral part of the design process for an
Interior Designer. As a student, graphic design
has always intrigued me. Thereby | decided
to advance my skills by practicing it on a
professional level. Following are a few of the
projects | managed to accomplish alongside my
academics.

CEPT PORTFOLIO WEBSITE

Creative Fields: Ul Graphic Design | Website Design
Type: Professional | Assistant Designer, CEPT University
Software: Wordpress | Photoshop

The Communications Office at CEPT University is
responsible for all communication related activities
including the management of the University’s online
platforms. As an Assistant Graphic Designer my role
was to assist in managing the official CEPT Portfolio
Website. | was involved in collecting, curating & editing
students’ work and designing the web page layout prior
to publishing it on the website for both internal and
external recipients.

Please scan or click
for the website
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https://vimeo.com/250551626
https://portfolio.cept.ac.in/archive/
https://vimeo.com/250551626
https://vimeo.com/250551626

GRAPHIC DESIGN 1 1 I W

BOOK LAYQUT

Creative Felds: Publication Graphic Design | Book Design
Type: Academic | CEPT University
Software: In-Design
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MANHOLE FOR HERITAGE CITY

Environmental Graphics | Manhole cover design
Professional | Graphic Designer
Photoshop | lllustrator
Ahmedabad, India

DESIGN CONCEPT

Dhal ni Pol no Varso is an initiative to revitalize Dhal ni Pol, situated in the World Heritage
City of Ahmedabad, by acknowledging its cultural & architectural heritage and leveraging it
to improve lives of its residents. This project focused on designing a template for a manhole
cover clearly conveying the identity of the pol. Here are two of the several alternatives that
had been attempted. On the Left are the process illustrations for the manhole cover option
shown on the top, featuring the ‘Chabutro’ (bird feeder), one of the main highlights of the pols,
along with the logo of 'World Heritage City Amdavad'. The second option below illustrates the
Poli.e. traditional urban settlements in Gujarat, densely populated with the vernacular houses.
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GRAPHIC DESIGN 1 1 I W

‘THE JOURNEY’

Creative Felds: Environmental Graphic Design | Cafe Wall Mural
Type: Professional | Group Work
Location: Bonfire, Leh, Ladakh, India
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Bonfire is a cafe located on Changspa Road, one of the busiest streets in Leh.
Prerequisite for this project was to cover the bare walls of the main dining
area with murals that could dramatically alter the vibe of the café. A painting
can trigger its viewers’ emotions with just one observation. What better than
painting a journey that most of the travellers could relate to? This mural
illustrates the joy, the hurdles and the ultimate sense of achievement that

CONCEPT

the travellers experience when they finally reach Leh, in a slightly humorous
way. Aptly known as ‘the Land of High Passes’, Ladakh in Jammu & Kashmir
is one of the most unique and enchanting regions of India. This sparsely
populated, vast landscape is a dream destination for adventure lovers
worldwide. The best way to experience Ladakh is via a Manali-Leh bike
tour, passing majestic mountains, clear blue rivers and lakes, hot springs,

and much more. The narrative in the mural begins in the forests of Manali
taking the viewer through a variety of terrains, camping by the crystal-clear
waters of the famous Pangong Tso lake surrounded by mountains, to the
iconic Leh palace on the top of the deserted Tsemo Hill. The journey all
together reflects love, friendship and adventure. The slogan boards of the
BRO (Border Roads Organization) bring in some humor to the mural.
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